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The second hand economy has experienced 
unprecedented growth over the last decade. 
Resale distributors are growing 4x faster than 
their retail peers. 
Millennials are the first generation (since the 
Great Depression) who grew up during 
economic recessions and are opting to make 
thriftier and more eco friendly purchases,
fuelling second hand purchases. Over half of 
millennials say they consider the resale value of 
an item before making a purchase. 

Moreover, high income shoppers are 35% more 
likely to try second hand items than low income 
shoppers (according to ThredUP's Resale 
Report 2017). 

This change in attitude will continue to drive 
second hand industries, both locally and 
abroad. 

In April, we surveyed 250 South Africans across 
the country to find out what, how and where 
they are shopping second hand. 

These were our findings. 



MEN VS WOMEN
Women are more likely to shop second hand because they feel like they can't afford retail, 

whereas men are more likely to shop second hand because they prefer not to pay retail price.

32% of women shop second hand 
out of necessity as opposed to 18% 

of men

of men surveyed say they buy items 
second hand to resell for profit 

compared to 1.5% of women

The most popular item for men to buy second 
hand are cellphones. For women it's furniture.

10% of women say they 
purposefully shop second hand 
to support their community, as 

opposed to 1% of men.

8%



TOP CATEGORIES

CELLPHONES

41% 24%

COMPUTERS

39% 11%

CARS

33% 20%

BABY GOODS

8% 25%

HOUSEHOLD GOODS

32% 42%

DECOR

21% 35%

FURNITURE

38% 50%

CLOTHING

10% 20%

23.6% R1000-R2500

23% R2500-R5000

17%

R500-R100022%

Less than R50011%

More than R5000
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25%
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25%

14%

14%

AVERAGE SPEND



WHERE DO THEY SHOP

CLASSIFIEDS

82% 68%

OUTDOOR MARKETS

21% 28%

JUNK/ANTIQUE SHOPS

18% 24%

CHARITY SHOPS

14% 20%

FRIENDS

23% 26%

SOCIAL MEDIA

35% 51%

19%22%
OF MEN CLAIM THEY USE 

CLASSIFIEDS TO BUY ITEMS BUT 
NEVER SELL ANYTHING

19%
OF WOMEN SAY THE SAME

Both men and women are most likely to 
shop second hand once every 6 months, 

while 23.6% of women say they buy at 
least once second hand item every 

single month (compared to 19% of men)



18-25 YR OLDs

At least 30% of this age group buys a second hand item once a month. 74% 
use online classifieds to make purchases, while 37% use social media. They are the 
most online-driven age group surveyed. 

Their favourite purchases include: cellphones (40,7%), computers (30%), books, CDs 
and DVDs (30%). However, they don't have as much cash to splash as the other age 
groups, with 30% spending less than R500 a year on secondhand items. 

78% of 18-25 year olds sell items they no longer need or use online to generate quick
cash.



26-35 YR OLDs

This age group is motivated by aspiration, with 33% of 26-35 year olds saying they 
shop second hand because they can't otherwise afford the items they want. Almost 
half of the respondents surveyed said they are also attracted to the "treasure 
hunting" element of shopping secondhand. 

26% of respondents buy a second hand item at least once a month, while 38% prefer
to shop every six months. 76% use classifieds for their shopping, while 59% use 
social media platforms like Facebook. About a quarter of respondents say they 
spend R2500-R5000 when shopping second hand. More than half say they have 
spent more money on second hand items in 2016 than in previous years. 

15% also use social media to look for unique items for their home or in pursuit of 
their hobbies. Their top categories are furniture (58%), household goods and 
appliances (43%) and items for babies and children (36%). 

83% of respondents also sell items they no longer want or need.



36-55 YR OLDs

This  age group is well-established and can afford to pay retail, but prefer not to. 
They don't have the same pressing need to buy second hand items as other groups, 
with the vast majority (40,5%) saying they only shop second hand twice a year. 38% 
of them say they are buying more second hand goods than before, while the majority 
say their second hand goods spending has not changed. 

They were the largest group to use outdoor markets and boot sales (29%) for second 
hand purchases, while 69% use classifieds and 47% use social media. 

Their top categories are household goods (44%), furniture (43%), décor (37%) and 
jewelry (21%). 

The average 36-55 year old spends R2500-R5000 when shopping second hand.



56+ YR OLDs

The older group of respondents have the most in common with the 18-25 year olds 
surveyed. A third say they have to shop second hand because they can't afford retail 
pricing. The majority say that they make second hand purchases at least once a year 
(42%) and are buying more second hand items than before (40%). 

Only half of respondents use classifieds to shop (52%), while 28,5% use social media. 
They enjoy shopping at markets (28,5%) or junk and antique shops (38%). 

Their top items for second hand purchase include books, CDs and DVDs (38%), 
household goods and appliances (38%) and furniture (43%). 

They typically spend between R0-R1000 on second hand items. 
66% say that they sell items they no longer use.



FAST FACTS

Gumtree is currently the largest local classified site, attracting close to 6 million unique 
browsers to the site every month.

Second hand cars outsell new cars 3:1 in South 
Africa. Ten years ago, new cars outsold second 

hand cars 2:1. A change in attitude as well as the 
higher cost of living has changed the marketplace 

considerably.

POPULAR SITES FOR SECOND HAND SHOPPING

The second hand clothing industry is estimated to 
be worth $18 billion dollars, with over a third of 

women saying they would shop for clothing second 
hand. 49% of global second hand sales are related 

to clothing. 

Amazon reported a significant increase in new 
book sales when they added second hand books to 

their site.




